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Manifesto

Your man ifesto

 is  your purpose .  

The  intersect ion  

of  your brand ’s  

best  self  and a

current cultural 

tens ion .  

It ’ s  how you 

want to change 

the  world for  

the  better .



MANIFESTO

For Fleur the world would 

be  a better place if every 

day, people tapped into their 

innate sense of wonder.



P o s i t i o n

your brand 

pos it ion  is  the  

conceptual place 

you want to own 

in  the  target 

consumer ’s  m ind .

the  benef its  you

want them to th ink

of  when they th ink  

of  your brand .  

th is  statement 

maxim izes  customer 

relevancy and 

maxim izes  

brand value .



POSITION

For the modern woman who 
feels empowered to express herself, 

Fleur is a home ware atelier that designs 
eccentric, playful and custom furniture 
from the heart of New Orleans, unlike 

other, uptight brands that are 
unimaginative and mass produced.



AUDIENCE

at the  core ,  

these  are  your 

people .  they make 

up  the  segment of  

consumers that 

are  most l ikely 

to convert to 

l i felong cl ients .
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AUDIENCE

The youthful
stay-at-home mom

who wants something
nobody else has — that

stands out amongst
her friends.

The grand millennial
interior designer who

wants to give clients an
elevated, traditional 

custom piece.

The career-driven,
extroverted socialite 
who wants to be seen,
and for her home to 

be an expression 
of herself.



your brand values  

are  the  bel iefs  that 

you ,  as  a  company ,  

stand for .  

they serve as  

the  compass that 

gu ides  your 

brand story ,  

act ions ,  behaviors ,  

and dec is ion-mak ing  

process .

BRAND VALUES



BRAND VALUES

Dream it
We fancy your 

fantasy. With our 

fully customizable

 home wares, whatever 

you dream, we 

can create.

e m b r ac e  yo u r
i n d i v i d ua l i t y

Just like the city we hail from, we believe

in being your true self. That’s why we

created a spectrum of designs, so that

you can find a piece that feels like you.

BE HOSPITABLE
Southern Hospitality is in our roots. Our customer

service is welcoming, reliable and always here to help.

ElEVAtE
tHE EvERyDaY
We believe everyday, 

ordinary objects can be

extraordinary. Plus, we know 

you have great taste.

Our designs are built to 

last years — even decades.

That’s why each of our pieces 

are hand-cut to perfection 

and inspected individually 

by our team to ensure 

the finest quality

 control possible.

c� above
�e rest



VERBAL
IDENTITY

your 

verbal ident ity 

is  how you sound ,  

speak ,  and wr ite  

to your aud ience .  

it  encompasses  

your personal ity ,  

g ives  power to 

your vo ice ,  and 

breathes l i fe  into 

your brand .



what we are:
CHEEKY
FLIRTY
PLAYFUL
APPROACHABLE
WHIMSICAL
IMAGINATIVE
ECCENTRIC
ECSTATIC 

what we’re not:
SERIOUS
COLD
RIGID
EXCLUSIVE
INTROVERTED
UNENTHUSIASTIC
UNINVITING
PLAIN

 
VERBAL IDENTITY



your

 v isual ident ity 

is ,  s imply ,  the  way 

you look .  

from your 

brand ing  to 

your packag ing to 

your imagery ,  every 

touchpo int  that the  

eye  can see  is  impacted 

by your v isuals .  

they encompass how 

your brand feels  and 

what it  stands for .

ViSUAl IDeNTiTy



TYPOGRAPHY

made ca�es
M A R K E T  D E CO

porter sans

QUICHE SANS

GlASSuRE

edition regular
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SOFT LIGHT, PASTELS, ELEGANT SANS SERIF PAIRED WITH FUNKY CUSTOM TYPE. OLD MEETS NEW. TIGHT 

PATTERNS, PATCHWORK, ANTIQUE WALLPAPER, MODERNIZED. TEXTURE. CROWN MOLDING. ART DECO 

NEW ORLEANS. VICTORIAN-ERA SOPHISTICATIONS. ALICE IN WONDERLAND.

MOOD AND IMAGERY
direction


